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Business competition is the process of companies and individuals competing in the same
industry or field. This sort of competition applies to virtually all businesses.

Positive business competition
All businesses are affected in some way by their competitors, and this may have an impact
on the various decision’s businesses make.
Competition between businesses is good for customers because it means that businesses
have to offer good-quality products and services at the right price to suit the customers’
needs. It also means that businesses may need to keep updating and bringing out new
products and services through innovation.

Educational experiences
Most growing businesses are looking to learn, but not all businesses are trying to learn
from their competitors. You may find; however, your competition actually has a lot to
teach you.
When it comes to your competition, especially heavy hitters in the industry it is good to:
•

Study their websites

•

How they run their company

•

How they treat customers

•

What aspects of their business
work well?

•

What could you improve?

Additionally, it’s important to remember that businesses, no matter how successful, are
made up of normal everyday people.
Conferences and events are great places to meet people like yourself from competing
businesses. While it’s unlikely anyone will be spilling company secrets, these opportunities
can still provide incredible professional advice and wisdom.
Do your research. You can educate yourself through your competitors’ customer-facing
content, as well as through their team. Use conferences and events to meet people from
your industry, then take that opportunity to increase your knowledge.

Disaster prevention
In the same way competitors can educate you on success, they can also teach you about
failure. Knowing information early may prevent common (possibly expensive) mistakes, or
it may even help you create a plan for the future.
While it’s crucial to research competitors’ past mistakes, it’s also vital to look toward the
future. New technology can cause entire industries to become obsolete, which means you
should always be looking ahead. And sometimes ‘looking ahead’ requires a close
relationship with your competition.
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No one will understand your unique problems the way a competitor can. Work together
to prevent problems and brainstorm solutions for your industry or sector.
By connecting with other businesses in your field, you can open yourself to financial,
educational, and charitable opportunities. Plus, healthy relationships with other
businesses can help your company grow and prosper. And who knows? You might even
get ahead of the competition.

Greater exposure
Merging is one thing, but many companies would never dream of partnering with
competitors for an event or project. However, this can actually be a clever way to gain
exposure. And while exposure may seem like a bad word to ROI-seekers, it can actually
be quite positive. Word-of-mouth popularity as it turns out is the most valuable form of
marketing.
What’s more, partnering with other companies in your industry is a convenient way to
support causes you care about.

Healthy competition
We can’t discuss business competition without discussing good, old-fashioned healthy
competition. Healthy competition encourages people to work harder because their
colleagues and peers are inspiring them to innovate and improve.
Without healthy competition, you may have one business monopolising an industry, which
can lead to inferior products and exorbitant prices. Healthy competition between
businesses encourages good customer service, quality products, and fair pricing.
By making positive connections with others in your field, you have a chance to assess the
differences between you and your competitors. For example:
•

Why do their customers shop with them?

•

Why do yours shop with you?

If you don’t have current data on your customers, send out a survey and get to know them.
Pay attention to your traffic and traffic sources. This will allow you to learn about your
consumers and build a brand curated just for them. These results will also allow you to
take what’s working from competitors and adjust it for your unique customer base.
You don’t have to love your competitors, and in most cases, you probably won’t. However,
business competition is a vital part of the contemporary workplace, both on an individual
level and when it comes to large-scale industries too.
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